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Nationality and the European (Inion
Competing Identities in the Visual design

of Four European Cities!

Ingrid de Saint-Georges and Sigrid Norris

In this study, we Integrate visuai and linguis-
tic research to analyze the relationship be-
tween a city’s regional, national, transnationat,
and European identities as the face of four
cities depicts it. We explore the cultural iden-
tity of Brussels, Luxembourg, Munich, and
Dottrnund through the study of public signs
found in these cities We examine how the
choice of language, layout, typography, ac-
companying Images, and positioning of city
signs reflect the tensions involving the change
fiom a national or regional identity to a Pan-
European identity Our methodclogy cem-
bines an ethnographic approach and neuiral
observations with interviews of city inhabit-
ants. By cornbining inferpretive analysis with
a meta-discursive approach to how signs are
read and perceived, we consider both the pro-
duction and reception ends of the signs

treet signs, advertising posters, handbills,

shop signs, placards, business signs all
reflect and partake in ¢reating the socio-cultural
identities of a city's inhabitants. The literate and
visual design of a city is thus a particularly
eloquent witness in periods of political, social
and cuitural transitions of the beliefs and identi-
ties claimed for a city’s inhabitants by iis au-

thorities, businesses or entertainers. These
changes in beliefs and identities can be read in
the visual design of a city.

in the context of building the European
Union, regional, national, and transnational
identities have become a complex set of com-
peting and fransformative interactants within
nation states. As in any period of transition,
public discourse is being progressively tians-
formed by the political, cultural, and sacial
changes brought forth by the new political and
economic struciures. Our aim in this siudy is fo
examine these issues from two perspectives.
First, we explore whether this ansformation
can be observed in the public discourse within
the confines of the city. Locking at street signs,
advaertising posters, handbills, shop signs,
bumper stickers and business signs, we exam-
ine the interplay between regional, national, and
transnational identities as they are manifesied in
the cities of Brussels {Belgium), Luxembouig
{Luxembourg), Munich (Germany), and
Dortmund (Germany). Secondly, we investigate
the impact of the public discourse on the devel-
opment of the collective identities of the cities’
inhabitants

Public signs found in cities can be consid-
ered as political and cultural artifacts thiough
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Figure 1: A "national” figure for tourisls: the Manneken Fis (Brusseis,.

which regional, national, or transnational identi-
ties are {re)produced. Their design, layout,
content, language, and positioning is indicative
of the beliefs and socio-cultural identities
claimed for a city’s inhabitants by its authorities,
businesses and entertainers. The shape of the
semiotic landscape is thus bound to vary from
one city to the next as different signs reflect and
partake in creating different socio-cultural
identities {Pan 1998; Scollon 1997). The
public signs of Brussels, Luxembourg,
Munich, and Doitmund accordingly 1epresent
particular cultural identities.

Several easily detectable impressionistic
tendencies emerge when observing the four cities.
These illustrate aspects of the cultural identities of
the four cities, ranifest in adminisirative signs,
commercial signs or advertisements In Brussels,
for instance, the administiative signs are written in
Dutch and French, revealing the social, cultural,
and linguistic realities of this Dutch-French
bilingual city. In Luxemboung, official administra-
tive signs are likewise written in its two national
languages, German and French Whereas the
official administiative signs in Munich and
Dortmund are written in German only .
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Figqure 2- Price tag jor a tapestry in the color and
shape of a Belgian flag (Brussels)

In Brussels, a national Belgian identity is
difficult to find ® There are few shop signs that
display the Belgian colors {black, yellow and
red) in their windows. What comes closest o a
visual representation of a national dimension
in the city of Brussels is the selling of so-
called ‘national products’: chocolate, lace,
and beer. Since the stores are geared toward
tourists, most of the shops selling these
products alsa have shop banners in English
{see Figures 1 and 2).

Figure 3: Bilingual trash can with Grand Duchy
logo (Luxembourg).

In contrast, the national Grand Duchy
identity of L.uxembourg is encountered every-
where in the city center {see Figure 3} This
identity can be found in and on shops selling the
most varied products, in the names of banks
incorporating the word “Luxembourg,” or on
administrative signs such as sfreets named after
important historical figures of Luxembourg.
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Figure 4. "Old German” script, blue and white colors and rhombic shape (Bavaria, Murich) The sign
reads; “For the Munich inhabitants, by the Munich breweries”,

In the two German cities, the interplay
between regional and national identities is found
in the use of colors, language, and design. In
Munich, for example, the regional Bavarian
identity can be found in the use of the old
German script, the Bavarian dialect, or the use
of the regional colors (see Figure 4).

Likewise, the regional identity of
Dortmund is evidenced through the use of the
dialect and regional characteristics within the
signs (Figure 5)

Figure 5. The use of dialect
and a pointing hand in order
fo attract attention. The sign
reads “here it is”. (Dortmund)
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The European identity, however, is only
slowly emerging in Munich and Dortrmund. In
these clties, as in Brussels and Luxembourg,
many license plates bear the European logo
(the circle of the 12 yellow stars on a blue
background}, prices in large chain stores aie
indicated In both the German Mark and the
Euro, and brochures about the Fure are avail-
able in banks This is cunrently the magnitude of
the visual expression of an emergent Eurcpean
identity in these two cities.

In Luxembourg, the European identity is
much more prevalent but is visuaily lecalized
on the “Kirschberg Platean,” tha neighborhood
where the European institutions aie situated.
Brussels, on the other hand, fully reflecis its
position as European capital A myriad of
European artifacts can be found in sotvenis
shops. There are also numerous shop signs,

Fligure 6: European kitsch and Euro-logos (Brussels).

company names, and administrative signs
appropriating the European logo to adveriise,
sell, or inform. The European identity in this
city is pervasive (Figure 6)

In this study, we will further examine the
interplay between the local, regional, national,
transnational, and European identities. We
argue that these identities might be best theo-
rized as different interpeneirating orders of
discourse {global market cormnmodity discourse,
local nationalistic discourse). By taking into
account how cities’ inhabitants view the design,
content and positioning of city signs, we also
focus on the reception of signs. Our analysis of
inhabitants’ discourse about signs and the
representations they reveal shows that the
collective klentities of the cities’ inhabitants are
being shaped laigely without them being aware
of the ideological positicning the signs imply
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Research Method

This study is part of a iarger compaiative project
investigating how socio-cultural changes in a
soclety are evidenced in the public discourse of
city signs. Methodologically and theoretically, it
draws upoen the research documented in Scollon
and Scollon {1898}, Scollon and Pan (1997} and
Pan {1988}, investigating changes in the public
literate design of Hong Kong and mainland
China {particularly the changes induced by the
return of Hong Kong to Chinese sovereignty).

As patt of this project, we photographed
city signs In the four cities already mentioned:
Brussels, Luxembourg, Munich and Dortmund.
We chose these cities on the basis of two main
criteria On the one hand, they differed widely in
their socio-cultural settings. On the other hand,
we chose cities with which we, as researcheis,
had a connection (one of us had either lived in or
close io one of these cities before, or knew some
infermants who had been living in the cities for a
long period of ime), The reasoning behind this
Iatter criterion was that the ethnographic ap-
proach we had adopted called for a long-term
acquaintance with the cities examined

We combined ethnographic fieldwork,
participant observation, contrastive observation,
focus group discussions, and face-to -face
interviews, as means of data construction, Thus,
we achieved tilangulation through the use of
multiple methodological and theoretical perspec-
tives. As proposed by Ruesch and Bateson
{1968) and developed in Scollon (1998:2758-
291}, the following combination of various forms
of data collection are crucial for mutual tifangu-
lating checks:

Members’ generalizations {normative data)
MNeutral observation {objective data}.

Individual members' experience {subjective,
concrete personal data).

Researchers’ interactions with members
{contested data).

Accordingly, we adopted a perspective put
forth in Scollon {1998:chapter 9, 2000), which
takes methodological interdiscursivity as a tool

to counteract the weaknesses that each method-
ological and theoretical viewpoint might present
individually .

On the basis of ethnographic fieldwork, we
selected representative sets of pictures {out of
approximately 100 photos per city) and showed
thern to inhabitants. (Ising the selected photo.
graphs as a basis for interaction, we audio-taped
several hours of focus group discussions {aim-
ing for a sample of interviewees fiom different
generations, gender and cccupaticnat back-
grounds). We transcribed and analyzed the
content of these focus group discussions for our
analysis. Furthermore, we talked to administra-
tive offices, pedestiians, store clerks, and sign
makers and collected other forms of public
discourse such as pamphlets, handbills, match-
boxes and the like. We recorded the content of
these informal interviews by taking ethnographic
notes

Theoretical Framework

We adopted Scollon’s Mediated Discourse
Theory (1988, 2000} as our theoretical frame-
work. Mediated Discourse Theory combines
insights from linguistic theoties such as Interac-
tional Sociolinguistics {Gumperz 1982; Tannen
1989), Intercultural Communication {Scolion
and Scollon 1995) and Critical Discourse
Analysis (Fairclough 1995); and non-linguistic
theories such as Mediated Action {Wertsch
1991) and Ethnography of Communication
{Gumperz and Hymes 1972). in Mediated
Discourse Theory, discourse {texi} is under-
stood broadly . It is used to 1efer to any semiotic
system of representation (discourse as talk,
discourse as written text, visual and multi-modal
representations). At the core of this perspective
on discourse is a focus on (a)} actions and on
{b) mediations. Actions are moments in which
texts and social practices are appropriated by
people literally to “do something.” Focusing on
actions shifts away from focusing on texts and
social practices themselves to investigate how
and for what purpose people appropriate and
use texts at particular moments Exarnining how
people appropriate texts and use themn permits
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us to avoid the danger of abstracting texts away
from what happens in 1eal-time and conciete
uses of the texts

Within this perspective, virtually all actions
are taken to be mediated (Scollon 1398:6)
Mediated does not refer here {o discourse of the
{mass) media (although this discourse can be
seen as one form of mediation) but to any
mediation nvolved in performing common,
everyday action. A text in this view is always
mediated in multiple ways (Scollon 1998:5-6):
for example, by a technology {a pen, papei,
computer, fax machine, a scanner}, by a foom
{it can be a letter, an art ebject, a road sign), by
a language (English, French, Chinese) or a
mode of communication {speaking, writing,
computer-mediated communication). Technol-
ogy, language, modes of communications etc,
are referred to in Mediated Discourse Theory as
mediational means or cultural tools (the terms
are used interchangeably). As cultuzal tools (1e.
tools with a certain history of use, certain
prospecis and constraints which enable or
preciude certain meanings within certain social
groups), these tools bring to bear on individual
mediated action a number of socio-cultural
practicaes reflecting the larger society in which
they are used (Wertsch 1991, 1994a, 19954,
1995b; Scollon 1898). The double focus on
actions and mediations thus allows us {o con-
cenirate on how broad social, historical and
cultural dimensions enter unique, local and
temporally situated actions.

A third tenet of Mediated Discourse Theory
is that mediated actions are productive of
cettain social identities. Mediated actions are
peiceivably carried out within Communities of
practice. Cornmunities of practice are (some-
fires ovellapping) groups of people that share
a number of social practices and gather over a
period of time for the purpose of achieving
some common goal. A community of practice
is a place of socialization inte the knowledge
and practices of a community Actions within
communities of practice are thus productive of
identity and membership By learning how to
behave accerding to the social practices of the
community, one becomes patt of this commu-

nity and one’s on-going positioning in the
community structure evolves through actions
taken within the community {Lave and Wenger
1981:97--100}.

In the remainder of this article, we consider
the triple coordinates of action, mediation and
identity thiough three interrelated thearetical
notions periaining also to the theoretical appa-
ratus of Mediated Discourse Theory:

Orders of discourse (Foucault 1973a,

1973b, 19786, also referred to as "Discourse

with a capital D" (Gee 1996) or “Reality set”

(Scotion and Scollon 1995)}

Interdiscursivity (Bakhtin 1986; Fairclough
1992).

Sites of engagement {Scollon 1998}

Through the first two notions, we examine
the complexities within the signs themselves,
focusing on some of the broad socio-cultural
dimensions which come together in the cultural
tools that these signs constitute, Next, we
investigate how inhabitants use pictures of signs
in action: we examine how inhabitants claim
identities by appropriating signs discursivety
during focus group discussions. Finally, we
show how these three dirnensions come to-
gether in the case study of one street sign.

Orders of Discouise

The theoretical notion of orders of discourse is a
useful tool to investigate how identity, social
practices and mediation (by a language orby a
semiotic system such as visual phenomena) are
organized as meaningful wholes. Gee defines his
own version of orders of discourse (which he
terms “Discourse with a capital D”) as:

Composed of ways of talking, listenning,
reading, writing, acting, interacting, believ-
ing, valuing, and using tools and objects, in
particular settings and at specific times, so
as to digplay or to recognize a particular
social identity {Gee, Hull and Lankshear
1996:10)

One order of discourse displayed in the

city signs of Munich is that of Bavarian culture
This Bavarian dimension is displayed in city
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signs through the use of “Old German” script,
the use of the Bavarian dialect or the use of the
color blue and white (the Bavarian colors found
on the Bavarian flag). The sign previously
referred fo in Figure 4 is just one small aspect
contributing to the Bavarian order of discourse
in the strests of Munich.?

EFach oider of discourse is a particular
combination of a complex set of social prac-
tices, socialization processes, identity produc-
tion and historical, social and ideological
dispositions (Scollon and Scolion 1995:98).
Orders of discourse can thus cut across na-
tional languages (English, French, Chinese)
and across discursive modes (verbal and non-
verbal, textual and visual semiotic systems)
Their meaning is usually only obvious tc the
members of the communities of practice that

have them as their interpretive frameworks. The
colors blue and white in Biussels or Luxembourg
do not mean Bavarian culture, except possibly
for members of the Bavarian community in
Brussels or Luxembourg which would identify
these colors as megning to them “Bavaiia ”
Hence the importance of always factoring in the
positioning of signs in interpreting them, as well
as identifying the communities for which the
interpretations are wartanied.

Inferdiscursivity

As already noted, orders of discourse are always
configuiations of different dimensions. Severa!
orders of discourse can combine in various
configurations: orders of discourse interpenetiate
each othez, one order of discourse can exist
within another, or several orders of discourse

Figure 7 Interpenefrating orders of discourse (Brussels)
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can overlap. The appropiiation of a discourse
within another Discouise is called in some
linguistic theories interdiscursivity (Bakhtin
1988; Fairclough 1892},

The signs shown in Figure 7 illustrate the
appropiiation of aspects of a European order of
discourse by othet discourses. “Europconstruct”
was found on a construction site for Euiopean
institutions in Biussels. It co-articulates the
Discourse of constiuction and the Discourse of
Furope. "Euwrohouse” and “Eurclines” are the
banners for two souvenir shops selling mostly
E uropean kitsch to tourists who are visiting the
capital of Europe. Both signs appropriate
symbolisms of the European order of discourse
(the circle of stars and the preflix Euro) within
the commmodity Discourse. “Sec-Europe” and
“Euroclean” are signs for dry-cleanets. Again,
they appropriate visual and linguistics aspects
of the European order of discourse within what
we could call the Discourse of services.

All these signs are commodity signs
integrating a certain European ideal On the
basis of these signs and others, it seems that

. Furope is a concept that sells and helps estab-
lish a conducive atmosphere for the selling of
services. Morecver, all of these signs are in
English. English in this case, we would argue,
does not represent the national language En-
glish (English is not an official language of
Belgium), but rather is also constitutlve of a
transnational commodity Discourse {this argu-
ment is developed in Scollon 1999). We will
return to this idea below.

When & city’s inhabitants appropiiate these
signs {by 1eading them, talking about them) in
the course of their daily lives, the signs become
cultural tools, | e. semiotic means for achieving
some social action {obtaining information,
making & point). Every time a social action is
performed by appropriating these signs, the
actions are imbued with the meanings cairied
over by these interdiscursively connecied orders
of discourse In the next section, we will exam-
ine one social action: the discursive appropria-
tion of city signs by some of its inhabitants

during focus group discussions

Sites of Engagement

Duiing the focus group discussions we were
mainly interested in understanding what people
do with city signs. We sought to examina how
and under what circumstances signs on city
walls become relevant for the city’s inhabitants *

Maost of the time, city signs function as a
kind of wallpaper {Scollon 1998:11); they are
present in the city, but nobody pays attention to
them. They are almost invisible, never crossing
the thieshold of consciousness On same
occasions, a city sign becomes salient for one
reascn or another {an adveriisernent is particu-
larly stiiking, sornebody is looking for a particu-
lar shop and thus observes shop signs, one is
being handed a handbill). On these kinds of
occasions signs might become a subject of
discourse. Sites of engagement can be defined
as those moments where people appropriate
signs in their discourse and use them for some
purpose in an interaction During a focus group
discussion people appropriate the signs (or
photos thereof) In discourse

In Munich, several people selected the
“Buyein” sign (Figure 8) out of approximately
100 photos. Thus, they appropriated this shop
sign to make a point, and the sign became part
of a site of engagement.

The sign is a word play: it uses the English
verb “buy” {to purchase)} instead of the German
“bay” which is the beginning of the word
Bayern, which in German means “Bavaria "
Most people interviewed reported that they had
never noticed it was a word play, although they
reported having seen the sign in several loca-
tions. In cther woids, they had appropriated the
sign passively as meaning Bavaria, but had
overlooked the actual word play. They had
appropriated it from the interpretive framework
of their specific historical community of practice
{Sceollon 1997:1), Bavaria, but not from the
multilingual global market perspective. Another
set of expectations was revealed in the dis-
course of some city's inhabitants. People who
had never seen the sign in the city repoited that
“the sign was interesting, but that it did not fit
into Munich.” This comment shows that the
individual in this foecus group appropriated the
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Figure 8 The "Buyern” sign (Munich)

sign by evaluating it in terms of being an indica-
tor of identity in relation to the city

Language use within the signs also irig -
gered informants’ appropriations of signs. About
half of the commeodity signs found in Munich
were apparently in English We say “apparently”
because trademarks and names of shops use
the English language as a commodity marketing
tool to give thelr products a flair of
transnationality As a result, these names and
logos lese their language-specificity and aie
assimilated across different national languages
(Scollon 1999). Informants observing photos in
Munich were surprised at the amount of signs in
English found in their city, a fact they reportedly
had never consciously noticed before This lack
of awareness of the significant presence of
English on their walls shows that these
transnational, commedified identities that
businesses ¢laim for inhabitants are transform-
ing the city in ways that inhabitants aie laigely

unaware of These signs are shaping their
identity without them being aware of the grow-
ing importance of the global market economy in
even the most basic dimension of their everyday
life.

Street Signs in Brussels
A Case Study

When used together, the notions of orders of
discourse, interdiscursivity and sites of engage-
ment can be appropiiated as diagnostic tools of
change in progress

Consider Figwre 9 This sign was found
above a shop and is as mundane as all other
street signs of its kind. The purpose of this sign
is to give a uniquely identifiable name to the
place {Charles Weiser Place), within the neigh-
bothood in which it is placed (Etterbeek, in
Brussels) It may be assumned that it presents
the reader with reliable information and that the
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Figure 9: Maurice Wiser Place (Brussels)

qualified authorities have put it up In fact, we
rely on these types of assumpticns when we
look for our way in the labyrinth of a city. This
sign is not here to be guestioned.

As evident as it might seem, naming
streets is in itself part of an order of discourse.
As pointed out by Scollon {1997:4), “we take it
for gianted that roads will have names and be
marked so that you can find your way, but we
tend to forget that this has not always been the
case and is still not the case in many other
places " Scollon (1997:4-5) argues that this

“explicit map of roadways” is an aspect of
modern consciousness, an oider of discourse
that emphasizes among other tiaits, rationality,
legic, clarity and bureauciatic efficacy. Choos-
ing a certain type of format and color scheme,
situating signs on building facades 1ather than
on windows o1 corner poles, and situating signs
at the end of streets as opposed to the middie,
are all elements that culturalize street signs.
Such a type of sign can only exist within com-
munities of practice, which take street signs to
be necessary elements of urtban organization;
they would appear ludicrous in other contexis
(e g. the Saharan desert or Himalayan sum-
mits) Street signs are thus cultural tools. They
bring with them certain socio-cuttural assump-
tions of the society, which produces them in
order to crganize uiban space.

A diachronic perspective on Brussels’
street signs clearly shows that social practices
of sign making are always the product of histori-
cal evolution and subject to on-going transfor-
mations. The sign for “Robert Schuman’s Place”
(see Figure 10) is one examnple of the old signs
that can still be found in Brussels. i is very
simple in its design. Al it bears is the name of

Figure 10: Robeit Schuman’s Place (Brussels)
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the place in the two national languages (Duich
and French) and an indication that the authori-
ties of the city of Brussels have placed it there.
We know this through the logo representing the
emblem of the city of Brussels: Saint Michael
killing the dragon (to the right of the sign) In
the new sign, the "Maurice Wiser Place” sign, it
appears that over time, several ordeis of dis-
course have slarted to interpenetiate each other

As a sign put up by the authorities, the new
sign still “institutionalizes” space. It does this,
howevelr, in a very different way to the old street
signs While the authorities of the “City of
Brussels” put up the old sign, the new sign bears
the coat of arms of Eiterbeek (& neighborhood
in Brussels) to the left of the sign This coat of
arms and the name Etterbeek bring a local
anchorage to the sign: the fragmentation of the
city in small administrative units is reflected in
the new street signs. Over time, city signs have
become localized. On the other hand, this stieet
sign is also sponsored by the company “Ewo-
pean Business Travel.” Thus, this sign also
advertises a commodity in English, which
makes it part of the global market economy
order of discourse talked about above. Two
orders of discourse {one local, one global) thus
compele with each other in the design of this
sign.

This interdiscursivity between local admin-
istrative discourse and global market discourse
is a sign of the times. The discourse of authori-
ties seems to be “made possible” or “brought to
us” (to parody the sponsoring of television
programs by soaps o other commercial prod-
ucts) by the support of the travel company. The
commodity sign brings national and corpoiate
powel into common street sign discourse
{Scollon 1899:5). In that sense, the most
adminisirative and trivial street sign is pregnant
with capitalist meaning What we are witnessing
is the progressive take over of the visual envi-
ronment by corporate power. '

The Maurice Wiser Place sign also crystal-
lizes the semiotic landscape we have found to
be typical of Brussels As we have seen in the
use of Europe to sell dry cleaning services,
souvenir kitsch, or construction services, the
European dimension is very strongly present In

Brussels. It is also the only one of the four cities
examined which endorses this dimension in its
street signs If we examine the particular com-
position of the Maurice Wiser street sign, we see
that the national and European dimensions
(which are displayed by the iwo appropriate
flags} are grafted onto the local dimension of
Etterbeek The European and Belgian flags
interpenetiate each other, with the European
flag clearly above and partially hiding a past of
the Belgian flag. In the visual variables, the
Belgian flag is contextualized as part of Europe
and Europe as part of Brussels. This subordina-
tion and interpenetration of Belgium and Europe
is symbolic of an identity otherwise shown in
many visual phenomena found in Brussels R is
thus representative of Brussels’s identity both on
the symbolic and on the reality plane.

When examining how this kind of sign is
appropiiated in the discourse of Brussels’
inhabitants, it becomes apparent that the
inhabitants do not identify with the intertelations
between Brussels and Europe that is claimed on
street signs. At best, these inhabitants claim
they are indifferent to the European identity
displayed in thelr city or talk about it as a
political and marketing technique. Thelr dis-
coutse also ravealks that city dwellers are largely
unaware of these dominant socio-cultual
discourses in their city, as well as they seem
mostly not cognizant of the influence these
discourses might have an their collective identi-
ties, For example, during a focus group session,
we found that inhabitants did not interpret the
use of English in city signs as displaying a
fransnational identity but rather as typically
displaying a European identity, Without them
being aware, the dominant European otder of
discourse on Brussels’ city walls has trans-
formed the ways in which its inhabitanis 1elate
to the use of the English language in the city.
English has become eguated with the “language
of the Eurocrats.”

Conciusion

Our analysis shows that local, regional, national,
transnational, and European orders of discourse
compete in the urban environment in increas-
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ingly complex ways. The fragmentation of
identities reflects a very post-modein con-
scicusness This post-modermn consciousness
co-exists in the signs of the city with a very
modern logic of consumption, rationalization
and bureaucracy typical of the global market
economy. This consolidation of a modern logic
is perceptible in the ever-increasing importance
of commodity discourse in city signs.

The commadity order of discourse is
pervasive nct enly in the selling of goods but
also in space institutionalization and identity
production. Although this progressive action of
corporate power affects the ways in which
peopie see themselves and make sense of who
they are, their discourse reveals that they are
rostly unaware of iis extent. In the case of
Munich, it was particularly clear that the inhabit-
ants identified actively with their deeply rooted
historically Bavarian identity, but were not
aware of the importance of the transnational
and commodity identity of their city. It also
appears in the discourse of the inhabitants of
the four cities that while soms Europeans feel
strongly about their local identity, there is a
general lack of effective identification with the
economic machinery of Europe, even in those
cities where the European identity is most
clearly displayed (Brussels and Luxembourg).
This lack of effective identification does not
mean, however, that this European identity has
not started to be profoundly integrated by those
most exposed to city signs displaying this order
of discourse. This is again apparent in the
discourse of the c¢ity’s inhabitants. As cultural
tools, city signs thus seem to have an impact on
inhabitant's perceived collective identities, and
this impact seems to be largely independent of
a clearly atticulated awareness of it

As linguists, we believe that we cannot
limit curselves to the study of language if we
want to come closer te understanding it We
need to see language, social practices, identity
issues, and visual phenomena in a fully inte-
grated way. We think that the notion of order of
discourse, interdiscursivity and sites of engage-
ment, as well as the more general framework of
Mediated Discourse Theory, are useful toois fo
start thinking about these questions
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Linguistics, Georgetown University, Washington, DC)
The authors wish to thank Ren Scollon, Suzanne
Scollen, Yuling Pan, Alexandra Johnstone, and the
members of the ASRP’s Public Discourse discussion
group for their many insightful comments, sugges-
tions, and discussions about the issues raised hare.
We also wish to thank Ivan Fontaine and Alan Norris
for thehr technical assistance and Tom Randolph for
his meticulous attention to wordings

*There are socio-historical reasons for this that
we will not delve into here.

3This analysis is further developed in Nortis
{2000).

4A more elaborate account on this issue is found
in de Saint-Georges (2000)
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