The Wellness Pipeline: Tracing Far-Right Health Narratives on X


Abstract
This paper examines how far-right groups advance political agendas through digital platforms, specifically by embedding reactionary ideology within health and wellness discourse. Our investigation concerns the "Barbarian Right" subculture on X (formerly Twitter), where reactionary content intertwines with wellness messaging. Using social network analysis of 42 accounts identified through digital ethnography, we mapped this community's structure and identified key influencers. Subsequent semiotic discourse analysis revealed ideological practices and their relationship to platform affordances. Our findings show a small number of prominent accounts, supported by alternative media outlets, dominating this space. These accounts primarily deliver health advice strategically interspersed with white nationalist messaging. This research provides empirical insights into the growing alignment between far-right and wellness communities, illuminating potential radicalization pathways and recruitment strategies for the dissident-right movement.

Introduction
On the platform formerly known as Twitter, a group of natural health and bodybuilding enthusiasts has begun to embrace far-right ideas and personae. They post images of themselves as muscle-bound gladiators battling Black, Brown, and poor 'bugmen.' They declare allegiance to a new ideological subculture, the 'Barbarian Right,' sharing images of Arnold Schwarzenegger as Conan the Barbarian or heroic beasts from fantasy art. This group of 'barbarians' is deeply invested in holistic nutrition, health, and diet. A small circle of far-right thinkers and publishing platforms guides them to infuse these practices with extremist ideology, producing men's magazines and tweets that, in the words of Passage Press editor @lom3z, frame fitness as 'Nietzschean proto-fascism[footnoteRef:1]' and 'barbaric vitalism’[footnoteRef:2]. [1:  As Babich (2023) points out Nietzsche has long been read by the far-right. His  work on the Ubermensch, vitalism and the Aryan  “blond beast” has been influential for the current “barbarian right”; Lom3z tweeted that the group would be characterzed as “eugenicons” or eugenic conservatives, “pagan vitalists” or “Nietzchean proto fascists” all suggesting a link between right-wing poltiics, support for hierarchy, bodily vitality and strenth. ]  [2:  This refers to a book published by the anonymous user Barbaric Disciple, applying Nietzsche’s vitalism to fitness, masculinity and modernity to shape a “warrior religion”. ] 


In this paper, we use the subculture of ‘Barbarian Right’ as a case study of far-right actors aligning health discourses with reactionary politics in the pursuit of metapolitical goals (Maly, 2019). We will analyze the discourse within the ongoing radicalization of the X platform (Hickey et al., 2025) in the context of a hybrid media system (Chadwick, 2017), paying special attention to the interplay between semiotics and the structure of communicative capitalism (Dean, 2009). This builds on existing work on the ways right-wing communication serves to coopt dissent and critique (Gallagher & Topinka 2023, Topinka 2024, De Zeeuw & Tuters 2020), as issues around access to healthy food and a clean environment come to be aligned first with liberal visions of individual responsibility and capitalist success, and then, far-right belief in eugenic hierarchies, white nationalism, and eco-fascism. 

[bookmark: _Hlk203572955]Our starting assumption is that bodybuilding discourses have become a new site of far-right metapolitics (Maly, 2023). We build on this by exploring how the revival of old media forms in the digital sphere serves to reintroduce reactionary politics. To do so, we introduce the concept of ‘infrastructure of reaction’ aimed at capturing the symbiotic amplification circuits between traditional and digital media, bound by the explicit or implicit algorithmic promotion of reactionary content. Guided by this novel conceptualization, we can parse how the radicalized X platform became a site for the promotion of printed media while the physical presses turned into a means of promotion for social media influencers. 


Our argument unfolds as follows. First, we present our theoretical approach, which brings together literature on metapolitics, hybrid media systems, and communicative capitalism. This is followed by discussing the role of bodybuilding and health discourses in far-right ideological formations, emphasizing their alignment with reactionary politics. Then, we introduce our dataset and methodological toolkit. In the analytical section, we investigate how far-right influencers shape the ideological trajectory of online bodybuilding communities, the role of retro-styled publishing platforms in fostering these connections, and what discursive tools actors use to link the language of health with reactionary talking points. We conclude by reflecting on the co-option of health language by far-right actors and discussing the capacity of the far-right to weaponize mainstream discourses in pursuit of their metapolitical goals.

Theoretical framework

Men and the Metapolitics of the ‘Barbarian Right’

To understand the communication style and strategy of the ‘Barbarian Right’ one needs to situate them within the context of the ascendant ‘dissident right’ project. ‘Dissident right’ relies on online communication to extend far-right cultural hegemony to new spaces and areas via amplification of ‘silenced’ points of view (Phillips, 2018), trolling (Tuters and Hagen, 2020), meme warfare (Kasimov et. al. 2025) and mainstreaming of reactionary ideas (Brown et. al. 2023). In this, the dissident right builds on the long tradition of reactionary efforts to co-opt popular culture. This can be traced back to the European New Right (Nouvelle Droite), which prioritized reversing the progressive cultural shift born in the wake of the post-material shift. The figure of Guillaume Faye is of particular importance here, as contemporary far-right draws influence from his emphasis on ‘metapolitics (Bures, 2023). In this light, metapolitics 2.0 (Maly, 2023) constitutes an extension of a prolonged struggle for cultural dominance, realized via novel means of digital communication.

The group of self-styled “Barbarian Right” is representative of the far-right Metapolitics 2.0 project. ‘Barbarian Right’ is a group of far-right influencers interested in health, fitness, and nature. Members of this group reify the in-group belonging by sharing pictures of their muscular heroes, often Arnold Schwarzenegger playing Conan the Barbarian, but also other fantasy illustrations of warriors or even lions or leopards. Ultimately, they are a group of health influencers bound by a zealous promotion of a vision of masculinity based on physical prowess and a form of spirituality that can be linked to the far-right group of authors, thinkers, and digital activists known as the “dissident right.” While operating under the guise of conventional health influencers, these figures are interested not only in methods for achieving health and beauty but also in eugenics, reactionary philosophies of beauty, and eco-fascist concepts of nature. Albeit differing in aesthetic and focus, what unites the intellectual and spiritual wings of the community is the shared commitment to making health and the body the site for metapolitical struggle, using personal fitness and masculinity discourses to spread their political philosophies of reaction. 

And it works. ‘Barbarian Right' became linked to the Trump administration, due to its association with the Make America Healthy Again (MAHA) movement whose influencers promote eating raw meat and do raw milk shots in the oval office[footnoteRef:3]. With the founder of MAHA, RFK Jr., becoming the Secretary of Health and Human Services, the alliance has been cemented, and far-right health discourse now speaks from the halls of power. This shows that the wellness sphere, long associated with left-wing or ‘hippie’ ideology, proves to not only complement reactionary discourse (Callison and Slobodian, 2021), but also to aid its reinvention by offering a hierarchical vision of society embedded in the racialized ‘natural’ order (Baker 2022) with deep roots in eugenics (Strings, 2019). [3:  See for eample this coverage of Paul Saladino drinking raw milk in the White House. https://www.rollingstone.com/politics/politics-news/raw-milk-honey-maha-report-white-house-influencers-1235349031/] 


Indeed, while the rising entanglement between health and reactionary ideas can be perceived as a novel development, given the prevailing association with left-wing or ‘hippie ideas,  it is key to note that, historically, eugenic practices were commonly realized through practices such as wilderness training, health and masculine development (Allen 2013). In this light, a stunt such as Tucker Carlson’s stunt concerning the ‘end of men’ is just one of many moral panics in American history, emergent in response to the perceived weakening of white masculinity in response to feminist advances, immigration and economic shifts (Bederman 2008). Walsh (2020) shows that early bodybuilding and fitness crazes emerge from similar logic, and Strings (2019) shows beauty ideals as similarly rooted in a eugenic history and concern for white fertility.  Crucially, this was not limited to the U.S., as Staudenmaier (2014) illustrates in his work on the centrality of self-improvement practices in the Nazi ideology. 

Applying this logic, we can trace a line from Fox News’s calls to sacrifice grandma to make the economy boom to Trump celebrating his “good genes” and the bad genes of immigrants, as both mark a re-emergence and a renewed acceptability of eugenics in public discourse.  What was once merely fringe ideas, such as white genocide, which were only present on Stormfront (Ophir et al. 2023), now spread widely on X, as its billionaire owner posts about the great replacement and hundreds of trolls emerge from under rocks to post that gender ideology is a conspiracy against white birthrates. 

However, the online discourse does not materialize in the void, as the platform affordances shape what gets discussed (Bucher and Helmond 2018) and how (de Keulenaar 2023). Considering the role of platform features in constraining and enabling different facets of discourse is of particular importance in the case of X, given the radical shift in the platform’s functioning in the wake of Elon Musk’s takeover in October 2022. In the next section, we intend to situate the discourse within the context of radicalizing social media platforms in which the ‘old’ and ‘new’ media continuously interact. 

Far-right Infrastructure of Reaction in the Hybrid Media System

To understand the ongoing radicalization of X, one needs to consider it within the context of the rightward shift of the political mainstream (Katsambekis 2023) and the parallel growth of an alternative far-right ecosystem (Heft et. al. 2020).  More specifically, the paper approaches the data amid the changes in technological affordances of the platform, implemented in the aftermath of rebranding to X, to the benefit of reactionary actors. More specifically, we aim to address how algorithmic promotion (Huszár et. al. 2022), reinvention of the verification criteria, and a virtual lifting of character limit for paid subscribers (Haman et. al. 2023) have facilitated the growth of the far-right bodybuilder subculture, with an emphasis on its ability to link the subjects of health and wellness with reactionary tropes. 

To understand the unprecedented trajectory of X from the mainstream social media platform to the amplification tool for far-right actors, we conceive it primarily as a feature of what we term an infrastructure of reaction.  The concept draws on the existing work outlining how the diffuse set of far-right actors leverages ‘dysfunctional hybridity’ (Chadwick 2017: 271) of the contemporary media systems, which grasps how both traditional and online media create a favorable ‘mediation opportunity structure’ (Cammaerts 2012), due to its shared reliance on algorithmically generated ads and the attention economy (Zhang and Davis 2024) which privileges reactionary ideology (Finlayson 2021). Hence, the infrastructure of reaction denotes the outcome of these processes - a multi-scalar media environment spanning from individual platform dynamics to broader intermedial relationships, creating conditions conducive to reinforcing far-right talking points while increasingly blurring the lines between mainstream and alternative media.

Beyond illuminating its placement as a radicalized wide-appeal platform, by construing X as a building block of ‘infrastructure of reaction’, this framework sheds light on the ongoing blending of boundaries between ‘traditional’ and ‘online’ media (Chadwick, 2017). Indeed, the discourse on X fuels the reporting of the legacy media (Rogstad, 2016), just as discussions on X could not happen without the agenda-setting role of ‘traditional’ media (Langer and Gruber, 2021). While the scholarship on the platform, since its rebranding to X,  has been scant, given its reluctance to cooperate with researchers (Murtfeldt et. al. 2024), the existing studies point out to an increase in the volume of hate speech and no improvements in the removal of inauthentic users (Hickey et. al. 2025). Still, given the prolific agenda-setting role of Elon Musk in the aftermath of Trump’s re-inauguration, one can only expect the X’s ability to determine the terms of the debate has only increased, with Musk weighing in on domestic politics in the UK and Germany, forcing local broadcasters to conduct endless fact-checks (Hendrix and Iyer, 2024). 

In sum, this paper combines the theoretical notions of ideological regimentation in pursuit of Metapolitics 2.0 and embedded in the ‘infrastructure of reaction’ to investigate 1) how far-right activists mobilize the language of health to popularize reactionary views, 2) the role presses in supporting this messaging and 3) the role of the platform itself in fostering these processes. Below, we will discuss the research design and methodological toolkit employed in this paper to reach our research goals.

Methodological framework

This paper employs a sequential mixed methods design (Bowen et al., 2017), combining social network analysis (SNA) and semiotic discourse analysis to examine far-right discourse. First, SNA identifies key actors—opinion leaders, discourse amplifiers, and ideological intermediaries—within far-right communities. Then, semiotic discourse analysis explores how these figures use multimodal communication to promote reactionary content. Using digital ethnographic observations on X, the analysis proceeds in two stages: (1) mapping network roles and interconnections, and (2) examining ideological regimentation (Irvine, 2019) and discourse strategies. This approach reveals how far-right actors exploit hybrid media to pursue hegemony and how their rhetoric reframes personal vitality as a metaphor for violent national renewal.

Data collection 

[bookmark: _Hlk203593979]We selected  X as our primary data source, due to its foundational role in the formation of the ‘Barbarian Right’ subculture. X remains the central platform for the group's activities, with metapolitical press websites linking exclusively to X accounts rather than other social media platforms. Even when actors are active on other platforms, X remains the key site for disseminating their ideology given its unmatched reach. The strategic focus on X is logical, given the platform’s unique combination of the broad, eclectic user base with the algorithmic promotion of far-right content makes it an ideal site for attracting new supporters by co-opting areas previously considered as apolitical. To collect the data, we have used X API v2 to gather textual data and screenshots collected during the digital fieldwork (Ritter 2022). 

To identify accounts belonging to the ‘Barbarian Right’ group, the paper relies on extensive digital ethnography – an established practice for delineating the contours of online cultures (Collins 2024 and Sykes & Hopner 2024). One author has been conducting digital ethnographic work on influencers far-right gender influencers since 2022  (Au 2023a,b, Au 2024a.b , Au & Co Au 2025a,b, Au &  CoAU 2025), including on the Man’s World Publication studied here.   While here we focus on the intersection of X/Twitter and presses, the focal accounts for Raw Egg Nationalist and Sol Brah are present across other platforms, although  Raw Egg Nationalist (@BabyGravy9) has only a small Instagram with 55 followers as he was previously an anonymous poster he was part of Tucker Carlson’s mockumentary “The End of Men” and platformed by Fox News; Sol Brah having 100k followers on Instagram as well as a merchandising site and a YouTube Channel with 21.6k subscribers.

 Building on this prior research, over 6 months, from April 2024 to October 2024, the period corresponding to the rise of this group in prominence and their adoption of the term “Barbarian Right”  both authors closely followed the group of 42 accounts associated with the ‘Barbarian Right’ community.This resulted in daily digital field notes and analytic memos on salient themes, community,  actions, actors, and infrastructures which facilitated researcher communication and served as a basis for further analysis, including the network analysis and a semiotic analysis of corpus of saved posts and print material from Man’s World, Passage Press and Arktos Journal. Following this, additional checks were conducted periodically during the research and writing, widening the scope of the inquiry  to include minor accounts and the institutionalized accounts tasked with amplifying the messaging of core figures. Throughout the process, we have cyclically compared our impressions and augmented the list until reaching theoretical saturation. In the end, we have established a list of 42 accounts representative of the group that has been included in the network analysis. Data includes 3347 ‘reposter-reposted’ dyads resulting in 308 unique edges between 42 nodes, established between the 1st of September 2023 until the 1st of September 2024, with the equal weighting of edges, regardless of the timestamp of their occurrence.
	
Throughout digital ethnography, we noted the pivotal role of presses and magazines mimicking the ‘old’ media in sustaining connections between group members, amplifying messages of core actors and reaching out to users beyond the group. For that reason, our inquiry zooms onto the social media presence of these metapolitical presses, as well as their website and printed issues to gain a full understanding of the embedding of the subculture in the hybrid media system. Specifically, we investigate Arktos Journal (21.1k followers), Passage Press (29.7k followers) and Man’s World (17.3k followers). In the analysis section, we will discuss the features of each press in detail, for now, it is important to note their shared commitment to far-right metapolitics of revival and the intersection of bodybuilding and proto-fascism (Proctor 1988 and Cocks 2012). 
 
Methodology

To conduct social network analysis, we have combined the narrative approach that sketches the ‘panorama’ of the network (Venturini et. al. 2017) with statistical measures of in-degree centrality, out-degree centrality and betweenness centrality (Newman 2018). While the narrative approach treats a social network visualization as a starting point to think of relationships between actors in the light of prior empirical and theoretical knowledge, centrality measures provide a comparative tool to guide qualitative analysis towards focusing on pivotal actors. Here, our interest lies in identifying actors who shape the discourse of the group (in-degree centrality), amplify the messaging of opinion leaders (out-degree centrality), and link far-right actors with ‘normie’ bodybuilders (betweenness centrality).

To establish a network of connections between members of the ‘Barbarian Right’ community we have relied on the directional network built on reposts between user accounts. Although ‘retweeting’ can serve a range of functions ranging from ridicule to endorsement (Barberá and Sood, 2015), purposive sampling guided by the belonging to far-right wellness milieu informs our decision to treat reposting as a tool of ideological amplification – an approach fruitfully used to research ideological transformation of hermetic reactionary online spaces (Shahin and Ng, 2020). To develop a visualization of the network, we have used Gephi 0.10.1 software (Bastian et. al. 2009) to Force Atlas 2 layout (Jacomy et. al. 2014) with the expansion scale factor 2.0.

The network analysis is complemented with interpretative research using digital linguistic anthropology (Delfino 2021, Ludemann 2024, Au 2024) which focuses on multimodal, semiotic analysis of both tweets and textual extracts. To this end, we used an analytic framework refined in previous work (AU & Gaddini, 2024), which integrates media studies of platform capitalism with the linguistic anthropological theory of mediatized communication (Agha 2007). This Digital linguistic anthriopolgiical framework allows us to bring thelinguistic anthropological  tools used to study semiosis, or meaning making, in a multimodal frame with media studies’ work on platform affordances, capitalism, algorithms and the complexities of digital contexts (Marwick & boyd 2011). 

Each of the two semiotic analysis sections then focus on a pairing of a platform function – soliciting replys and tagging,  retweets and comment, within the framework of semiotic theory.  We look at what linguistic anthropology has termed the ‘total linguistic fact’(Silverstein 1985)  of ideology, form, and use; adding to this a focus on media and mediatization. Our  ‘discourse analysis ‘beyond the speech event’ (Wortham & Reyes 2015) allows us to focus on salience, significance ,and discursive patterns which shape meaning making within these communities by bringing together long observation of semiosis within digital publics (Graan 2025) with close analysis of multimodal and textual data. Our interpretative work in digital linguistic anthropology brings together a platform function, such as the retweet and comment, with a semiotic process such as indexical (re)ordering and regimentation of meaning.   Our approach draws on key concepts as interpreted by leading scholars of language; it is rooted in the core theoretical work in linguistic anthroplogy on indexicality and indexical order (Silverstein 1973) which looks at how language ‘points to’ meanings, introducing context into the study of lanugage, in ways which are ordered or scaled, introducing ideology. Our examination of retweets and the discursive shift from wellness to far-right ideology further draws on the associated concept of ideological regimentation (Irvine 2019), in which the multiple sets of meanings or indexicalities are restricted by previous meanings or by platfrorms and institutionts – such as the infrastructures of reaction we describe here. We see this analysis of metapragmatics (Silverstein 1973) – talk about language such as the naming of an online group – in connection to metapolitics. That is, a closer look at the language of of metapolitics 2.0 (Maly 2023), which Maly describes as the digital extension of far-right battles for political power through cultural hegemony.

Ethical considerations

Researching the far right and social media both come with their unique sets of ethical concerns (Massanari, 2021). One crucial dilemma that arises at the intersection of these concerns is the anonymization of research subjects. Given the nature of the topic, the regular channel for acquiring informed consent for using social media data would be neither feasible nor desirable (Fuchs et. al. 2018; Conway 2021). In the absence thereof, we follow a well-established practice of treating prominent social media influencers as public figures. Once this lens is applied, acquiring explicit consent is no longer required, as their contributions belong to the public domain. However, the definition of what counts as "public" remains blurry, with different researchers applying different cut-off points (Gerrard 2021).

In this study, we define accounts as public if (a) they belong to an institution or (b) amass more than 100,000 followers. At the same time, we remain mindful of the ethical risks associated with amplifying far-right voices (Phillips 2018) even when talking about such actors critically (Brown 2024). To mitigate these risks, we only reveal an account's identity if doing so meaningfully contributes to addressing our research question. For non-institutional actors, we employ pseudo-anonymization, using X usernames as they appeared at the time of writing. While this approach is imperfect, we believe it strikes a balance between privacy concerns, the risk of increasing far-right visibility, and the need for analytical transparency. In line with this, we have decided not to share the data publicly. However, we encourage researchers interested in replication or adjacent topics to reach out to the corresponding author so that data sharing can proceed responsibly.

Findings

The contours of the ‘Barbarian Right’: leaders, connectors and amplifiers

Starting with the ‘panorama’ of the network, the camp on the left appears expansive and closely interconnected (Venturini et. al 2017: 160-161). In comparison, the network of connections on the right seems meek, dispersed and insignificant, suggesting a dire power imbalance between the ‘camps’ (idem: 161-162). In this light, it is difficult to imagine the fragmented actors on the right maintaining their autonomy against the gravitational pull of the tightly knit community on the left. This observation provides a key insight into the ongoing logic of radicalization and prospects thereof, since (some) accounts on the right constitute the last vantages of health-crazed actors that have not fully embraced the far-right ideology yet. In understanding the relationship between the two camps, one needs to look at the ‘crossroads’ – actors with connections across the network that play a key role in ideological transmission between otherwise disconnected nodes (idem: 162-163).

The search for crossroads leads us to the glaring blue node in the center of the graph denoting the user SolBrah . With the highest betweenness centrality score (Appendix A), SolBrah serves as a transmission belt between a cohesive far-right network (left) and a loose array of wellness-centered right-leaning accounts (right). This makes the user uniquely positioned to decide what information passes between these seemingly disparate communities, making them a key figure to analyze to grasp how far-right ideas can be expressed in the language of health and self-improvement. In a later section, the communication of SolBrah will be analyzed in detail to understand how this process unfolds, and in what way it might be facilitated by the ‘infrastructure of reaction’.

In the next step, we intend to identify an actor crucial in determining the shape of far-right discourse amongst the tight-knit camp on the right. This leads us to the most influential node in the network, whose large size indicates the highest number of times its content got reposted by other members of the network (in-degree centrality). Raw Egg Nationalist (REN) whose twitter handle is @babygravy9  dominates the far-right space, with its high number of reposts, paired with heterogeneity of actors whom they influence. Henceforth, beyond setting the terms of the discourse, Babygravy9 plays an accessory role in its transmission beyond far-right partisans. Due to these reasons, Babygravy9 will be included in the second part of the analysis, with an emphasis on the regimenting role they play in space. As a caveat, we note the existence of smaller clusters within the far-right sphere (in blue) that reflect the asymmetrical nature of discourse on X (Gruzd et. al. 2011; Åkerlund 2020). 

Lastly, to understand the rise of central figures in the ‘Barbarian Right’ movement, one needs to investigate the amplifiers – accounts characterized by their commitment to reposting ideas of others (out-degree centrality). Here lies the importance of the revived ‘presses’ who seem to be engaged in a coordinated effort to amplify the far-right wellness discourse. Man’s World Mag emerges as the most notorious ‘amplifier’, reposting the content published by BG a whopping 755(!) times. If we supplement this number with reposts of BabyGravy9 by Arktos Journal (19 times) and Passage Publishing (17 reposts), it emerges that 26.8% of all edges boil down to publishing presses reposting BabyGravy9 – an orchestrated relationship we will investigate in the latter part of the analysis. Notably, the entanglement of SolBrah with publishing presses is less profound, with his clout coming mostly from accounts morphing spirituality and wellness with reactionary ideas.

[insert Figure 1]

In the next section, we will conduct a semiotic discourse analysis guided by visual cues provided in the network, as well as out-degree scores for identifying amplifiers, centrality scores for identifying the opinion leaders, and betweenness centrality, to pinpoint who bridges the ideological transmission between the tightly knit far-right crowd (left) and the wellness-centered individuals with a varying degree of radicalness (right). At first, we will investigate the role of ‘amplifiers’ – the metapolitical ‘presses’ - to grasp the backdrop of production and regimentation of far-right wellness discourse. The analysis will focus on Man’s World Mag, given its outsized role as an ‘amplifier’.

[bookmark: _Hlk203576444]Cultured Thugs: Man’s World, Passage Press, and Arktos

In this second section, we explore the print platforms and their roles in circulating far-right ideology and regimenting discourse in the ‘Barbarian Right’ community. In particular we explore how their marketing strategies to solicit customer engagement online through calls for replies, tags, and retweets also shape metapragmatic strategies and facilitate the influx of reactionary ideologies within these communities. Each of these small presses mimics the style and aesthetics of old media; including recycling titles such as “Man’s World” which refer to 1940s  men’s magazine publications or using vintage military photographs or fantasy adventure art in their book covers. X allows for increased audience reach and global attention to these avowedly anti-globalist presses, and algorithmic knowledge or the ability to operate successfully in the digital sphere (Maly 2023) is key to the new right influencers such as those behind the presses we study. These presses’ accounts are steeped in digital cultures, using memes to advertise books, using platform affordances such as retweets and tagging practices to promote digital engagement and boost their follower counts. Here we look at how some of these practices shape links between wellness and far-right ideology. 

The main institutions we explore are Arktos Journal and Passage Press, along with Passage’s main publication Man’s World. Arktos Journal is understood as the main organ for the European New Right in English (Maly 2023). Its X describes itself as “taking anti-globalism global since 2009”. Arktos is one of the leading presses for New Right thought publishing texts by Alexander Dugin and Guillaume Faye, as well as older fascist and far-right thinkers such as Oswald Spengler, and Julius Evola. They also publish an online journal, and a podcast and maintain an active social media presence, including an X profile with 17.8k followers which primarily post books, and textual citations paired with photos. They will also pick up and retweet accounts that cite fascist thinkers such as Evola or Spengler, drawing attention to these accounts and encouraging overlap between aesthetic and bodybuilding accounts and far-right citation practices. 

The presses themselves have substantial followings and actively participate in politicizing the ‘Barbarian Right’ community by posting quotes from thinkers such as Junger and Faye, sharing books and supporting authors’ accounts. They also repost pictures of users who mention books or quote key thinkers, like a picture of a chiseled chest with a caption calling for “fighting the decline of the West one lift at a time”. This creates an incentive for users who wish to gain a following in the bodybuilding community to incorporate right-wing content in their communication. This also institutionally regiments the uptake of these bodybuilding images, linking them to reactionary ideologies. 

Arktos’s posting style features advertisements for new books or articles, often promoting the content using citations from far-right authors. Posts rely heavily on the aesthetics of idealized Antiquity, suggesting the timeless values of the texts. This style, inspired by far-right mood boards, shapes reactionary wellness discourse on the platform, pairing images of art or aestheticized objects with reactionary talking points (for more on antiquity and the right see Tebaldi & Burnett 2025, Painter 2011, Kingdon 2024). Although the profile does not appear as prominent in the network, based on digital ethnography, its highly typified style suggests this publication constitutes a key intellectual inspiration for the movement, providing an endless supply of quotes from reactionary thinkers that can be drawn upon by more popular accounts.

While Arktos Journal positions itself as an intellectual authority, Passage Publishing is more of a political education project, geared towards community building around a set of core reactionary principles. The name refers to the book ‘Forest Passage’ by Ernst Junger, which depicts the heroic efforts of an individual to maintain integrity in the face of the ascent of totalitarianism and the dehumanizing force of industrial society. In doing so, Passage follows and establishes a far-right strategy of co-opting dissent (Au 2021, Topinka & Gallagher 2019), inviting anons to join an elite group of freethinkers disillusioned with modernity – those Passage invites those well built young men to purchase their “Patrician Editions” of racist texts by Steve Sailer or Curtis Yarvin.

Figure 2 illustrates a metapragmatic and merchandising strategy of the press, namely, the well used technique encouraging users to buy into a far-right branded community by asking them to respond to a tweet with their most recent purchases. We this post is salient as it is merchandising, metapolitics, and metapragmatics.  Users are encouraged to buy, by being able to show off their purchases online, and if they tag the press in their posts the outlet conscientiously replies to all mentions, a metapragmatic act which creates attention and community around certain texts, all while linking these to the political ideologies represented by these books. This strategy can be exemplified by Passage Press’s call encouraging users to post photos of their Christmas Trees, situating their products in the familial setting. Similarly, users can attract the attention of the press by sharing their beach reading, once again, depicting reactionary books in an anodyne context.

[bookmark: _Hlk203585889]In offering to amplify users’ content, Passage Press offers a positive sense of self-identification and digital exposure invaluable to aspiring influencers. Importantly, the offered in-group identity is not limited to the intellectual realm, as in the Barbarian Right circles, intellectual prowess and physical health go hand in hand. Crucially, the casual beaching reading is also an occasion to showcase a muscular male physique, a simultaneous object of aspiration and identity. In the bottom-right image, we can find a playful rendition of a perfect community member – educated and muscular- here depicted as a ‘gigachad’ - ‘an idealized figure of confidence and rationality’ (Godwin et. al. 2025: 10).  Tellingly, the Passage merch, in this case a hat promoting right-wing blog, serves as a marker of belonging in the glamorized group, once again, leveraging aspirational rhetoric to push sales. 

[insert Figure 2]

If Passage offers an entry into the elite caste of fit (male) free-thinkers, Man’s World Mag offers an explicit commitment to civilizational restoration through fitness and beauty. Man’s World Mag (16.9k followers) signals a revival of the 1940s men’s adventure magazine genre, centred around rekindling an ideal of lost masculinity via bodybuilding, testosterone-boosting, and reading reactionary philosophers' content. The magazine explicitly links aesthetic and bodybuilding accounts with far-right ideological content, with an assertion that bodybuilding contributes to the revival of a healthy nation, as it allegedly boosts testosterone levels (Tebaldi & Burnett 2025). The magazine groups together a myriad of far-right influencers, with interests ranging from nutritional sciences to racist anthropologies, as well as science fiction authors, professional bodybuilders and cryptocurrency enthusiasts. The journal centres around the persona of its editor-in-chief- the user Babygravy9, reposting their content (see Figure 1). Beyond the promotional measure, the magazine ideologically regiments (Irvine 2019) discussions about alternative diets and bodybuilding with eugenics and misogyny. In this way the magazine’s syncretic topics and regimented discourses mirrors the betweenness function of the influencers in the previous section.

Man's World Mag epitomizes several of the engagement practices and metapolitical regimentation of the other presses while introducing novel channels of engagement and identification. Concerning the  former, Man’s World Mag combines the preoccupation with aestheticized intellectual engagement characteristic of Arktos Journal, with the male-physique-centered community-building efforts of Passage Press. Simultaneously, Man’s World Mag is more explicit in its pursuit of metapolitical goals, given an orchestrated association with prominent ‘Barbarian Right’ influencers, as well as a sustained effort to entangle health and far-right discourses into a coherent political project.

Figure 4 features how Man’s World Magazine aspires to create a community around the aspirational figure of an ideal male body. Muscularity signals not only self-discipline and determination but also a commitment to the cause, with ‘betting bigger’ featuring a never-ending quest for perfection as prescribed by the magazine. Body-building ethos blends in here with the language of self-improvement, with fitness offering a pathway towards spiritual awakening. Each member of the community consists of a foot soldier transcending the perceived malaise of contemporary masculinity awaiting orders from the community leaders.

[insert Figure 3]

Crucially, improving one’s physique is never a goal in itself, as the idealized figure of the muscular warrior is imbued with far-right metapolitics. Figure 4 showcases how the magazine celebrated Donald Trump’s election as the rise of a "bodybuilder president," frequently posting AI-augmented images of him. Similarly, a photo of JD Vance with an artificially pronounced jaw is often used to "own the libs" and reassure followers of the movement’s impending success. Indeed, movement leaders frequently invoke Trump’s rhetoric to illustrate their metapolitical gains—such as interpreting Trump getting distracted by a muscular man at a rally as a sign of the coming age of "right-wing bodybuilders." The movement’s support for Donald Trump extends to his son, Barron, emphasizing the connection between natural features and the right to govern by depicting him as the rightful heir to a dynasty whose superior genetics supposedly prove his political strength.

[insert Figure 4]

In all these posts, male beauty is portrayed as the external sign and natural consequence of internalizing reactionary ideas. ‘Barbarian Right’ overlays the reactionary ideologies of the intellectual elite onto visuals of physically exceptional individuals, reinforcing the notion that physical health signifies a kind of nobility, perhaps even an outward symbol of intellectual capacity and the perfection of Western man. To be reposted by these presses is to be presented as both a cultural elite and an ideal male specimen. This, in turn, incentivizes members of the bodybuilding and health communities to follow and cite these ideologies.

[bookmark: _Hlk203576595]These presses post not only to build interest and community but also to revive the idea of the aristocratic intellectual elite, positioning the far-right as philosophers and transgressive truth-tellers (Tebaldi & Burnett, 2025). Now, this narrative extends further, depicting them as the physically fit, those with “good bloodlines” or “good genes.” With this fusion of cultural and physical superiority, we enter the realm of eugenic discourse – an array of centered around the imperative of purging weakness and disease from society with whiteness portrayed as the only quality granting strength and health (Walsh 2020: 1-6). In the following analytic section we will examine these ideas further.

[bookmark: _Hlk203580549]Reactionary wellness: how far-right ideology gets communicated in the language of health

In this final section, we look at the digital function of the retweet and comment as a way to explore the discursive linking between health and far-right philosophy that builds the figure of the “cultured thug” (Tebaldi and Burnett 2025) or right-wing bodybuilder and at the shift in indexical ordering that recodes far-right politics in the language of health which this figure operates. This final section shows how discourses of health and fitness are regimented by influencers and institutions analyzed in the preceding sections to offer a discursive capture of critiques (Gallagher & Topinka 2024) and ideals of health for the politics of eugenics and white nationalism. We do this through semiotic discourse analysis of a corpus of Babygravy9 posts, as he has been identified as the central node in this network, and SolBrah has given their crucial role in linking far-right ideologues with more anodyne bodybuilding enthusiasts.

In their communication, Babygravy9 and SolBrah bring together esoteric philosophy, political commentary, humor, health advice, as well as an aspirational lifestyle to create the personae of the “cultured thug”. A “culturing” element denotes the revival of the golden age of bodybuilding aimed at bringing strength to break through the mainstream discourse in sharing difficult truths. Both actors present themselves as heroic truthtellers, capable of seeing through the false promise of modernity and willing to lead others to break with ‘blind conformity’ We read this as an extension of the work by Topinka and Gallagher on the NPC meme (2024) in which the right takes a stance against a dominant narrative, thereby embracing and co-opting dissent under communicative capitalism. 

The ‘cultured thug’ also signals their intellectual superiority by deciphering the shortcomings of mainstream medicine via (selective) engagement with scientific studies on nutrition. In the top left (Figure 5), we can see how Babygravy9 leverages the authority of science to reframe their point as belonging to conventional medicine, silenced by the medical industry. In utilizing the specialized notion of what he refers to as ‘cultural iatrogenesis’ – drawn from the sociological work on the overmedicalization of Western societies (top right)- Babygravy9 leverages scientific vocabulary to make an anti-scientific argument, claiming that medical treatment “saps the will” of people, keeping them obedient and ill. In doing so, the actor recontextualizes the issue of health to fit the precept of Nietzschean vitalism, which, as we will see soon, can be easily repurposed to justify ‘natural’ hierarchies.

Rather than projecting intellectual superiority, SolBrah relies on esoteric tropes, situating the superiority in an ability to maintain a connection to the ‘divine’. While BabyGravy9 frequently weaponizes science to pursue meta-political goals, SolBrah denounces science for its narrow view of human flourishing. In the bottom left, SolBrah praises the benefits of staring into the sun, juxtaposing it against the mechanist vision of the human body by the medical establishment. Similarly, SolBrah advises listening to birds singing as a healing practice that would reinstate your connection to the divine, equating nature with health (bottom right).

[insert Figure 5]

Ultimately, despite taking different paths, both BabyGravy9 and SolBrah position themselves as intellectual and spiritual leaders, centering the male body as a site of cultural renewal. To justify the need for revival, the movement invokes the myth of VRIL—a magical energy linked to testosterone and envisioned as a vital male creative force. Eggs, raw meat, raw milk, and other foods are perceived as healthy precisely because they are believed to boost testosterone, masculinity, muscle, strength, and dominance, thereby reframing health through the lens of masculine tropes.In this framework, BabyGravy9 and Solbrah promote two complementary paths to the masculine ideal, linking intellectual and spiritual revival to a journey along the “path of cleansing fire”—a renunciation of old knowledge and customs in favor of a new age of enlightened bodybuilders.

While we have highlighted a few straightforward examples representative of their political project, influencers in this space often employ more subtle strategies, blending reactionary ideas with seemingly innocuous content. This indexical reordering is frequently shaped by captioning and quoting practices that impose a new interpretive framework on an image or cited text. A clear example is the post below, where raw food becomes a battleground against an unnamed enemy, or The Economist article on the environmental harms of the meat industry, reframed as evidence of an effort to turn men into ‘soyboys’, hence reaffirming deeply entrenched cultural links between meat consumption and masculinity (Rothgerber 2013; Velzeboer et. al. 2024).

Simultaneously, the discursive recontextualization of health in social terms extends beyond the reinvention of masculinity and dietary advice, at times relying on explicit eugenics and racism. In the top left, a user quotes SolBrah’s post, using a picture of his own body to celebrate the “Aryan race.” Here, SolBrah’s idealized masculine aesthetic is framed as emblematic of Aryan greatness, a tool for its revival, shaping the interpretation of male beauty and health in explicitly racist ways.

This has clear indexical links to  BabyGravy9’s earlier posts, such as those about the eugenic “gymnostate,” where strong white bodies were explicitly associated with eugenics, reinforcing the idea that physical health should be a prerequisite for citizenship. Health, beauty, masculinity, and whiteness are all tied to worth. The project’s deep entanglement with eugenics becomes even clearer when examining BabyGravy9’s post on “the essential genetics of Europe.” Here, a form of blood and soil paleoanthropology merges with race science to construct the notion that Europe is inherently white and that culture itself has a fundamentally biological character.


[insert Figure 6]

Finally, the ideal of health as inherently masculine, virile, strong, and intellectually aligned with right-wing thought is often reinforced through opposition to perceived adversaries. Echoing the findings of Gallagher and Topinka (2024), the supposed physical unattractiveness of opponents is framed as emblematic of their weakness, whether in argument, character, or inherent worth. This solidifies the indexical link between health and value, ultimately extending the rhetoric from calls to "get bigger" to the justification of excluding or eliminating undesirable populations.

BabyGravy9 emerges as a central figure in constructing this opposition, drawing on the concept of physiognomy—an explicitly eugenic practice that claims to determine an individual's ethnic background and character based on facial features. Phrases such as “physiognomy remains undefeated” or “Can I get a physiognomy check?” serve as cues for followers to scrutinize the facial features of political opponents, often inciting targeted harassment campaigns. This practice is deeply rooted in antisemitic tropes, frequently employing “groyper” caricatures to identify Jewish individuals, portraying them as greedy and untrustworthy. Additionally, physiognomy is weaponized against women deemed unattractive by the user, reinforcing a long-standing far-right strategy of discrediting feminist activists through misogynistic ridicule. What begins as raw food shaping health becomes a healthy body indicating intellectual prowess ultimately leads to genes determining worth, citizenship, and culture.

Conclusion

This paper has offered a three-part exploration of right-wing bodybuilders as a case study in how a hybrid media system can be used for far-right metapolitics, which we term "infrastructure of reaction." We first conducted a network analysis of the group of right-wing bodybuilders to determine how some influencers functioned as core members, reinforcing ideological configurations and promoting eugenic discourses, while others acted as intermediaries to attract members from the health community. We then examined the role of traditional media, particularly reactionary presses, in using digital technologies to engage audiences and spread far-right ideology, as well as the pairing of this ideology with aesthetics. Finally, we explored how, on a discursive level, the language of fitness and health is semiotically shifted towards far-right ideology, influencing the public that engages with it.

Our research is not without significant limitations. Notably, the sampling of only 42 accounts reduces the degree of certainty with which we can claim that the dynamics we found are representative of the broader group. In purposively sampling accounts that we identified as relevant, we may have overlooked theoretically unexpected connections. Future validation of our findings through a discourse-centric rather than an actor-centric approach—one that investigates discussions around health-related keywords and hashtags—would provide a more data-driven portrayal of the group, its scale, and its connections to mainstream discourse, a connection we could only establish with anecdotal evidence.

Additionally, while we theoretically acknowledge the importance of the hybridity of media systems, this study remains largely confined to X. While the platform remains one of the most popular social media sites, its rightward drift raises questions about how different our results might be if we were to examine a platform with a more diverse user base, such as TikTok. One might expect the radicalization pipeline to differ there, with far-right actors constrained by stricter content moderation and a less receptive audience. Given the complexity of the phenomenon, a sustained cross-platform research effort is needed to understand how the process may unfold differently across platforms, providing a more convincing analysis of which elements can be attributed to platform affordances.

The same issue applies to the topic of radicalization—an inherently multifaceted, two-way process—of which we have discussed only the supply side. While we have opened the inquiry into the "wellness pipeline," this paper only sketches the contours of one entry point, leaving the reader questioning who might enter it, why, and what, if any, distinctive characteristics this radicalization process may have. For a more comprehensive understanding, the field needs research on the demand for reactionary wellness discourse, exploring why it may be appealing and how it can be countered.

We want to highlight that while the topics of fitness, nutrition and fight clubs have become associated with the Right (Miller-Idriss, 2022), this represents a contingent effect of the metapolitical struggle, as the politics of sport has historically been contested. From fostering proletarian consciousness among workers in Red Vienna (Riordan, 2002) to the "sports nationalism" of East Germany (Schiller & Young, 2009), fitness has also served as a means of community-building and holistic education in left-wing movements. We bring these examples to emphasize that the wellness far-right radicalization pipeline does not stem from the natural ownership of the issue by the political Right, but rather constitutes an outcome of sustained metapolitical efforts to infuse popular culture with reactionary ideas.

By naming this set of influencer networks, outlets, and semiotic practices, we hope to inform the public on how to address them.nfrastructures of reaction are shaped by the fusion of old media and new media; they capture critiques of the liberal system or ideals of health and beauty, bringing old ideas—such as race science and eugenics—and old politics, like nationalism and anti-democracy, into the modern media sphere. We hope that by studying these reactionary infrastructures closely, we can better combat them and work toward using new media for emancipatory and democratic practices.
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