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Research questions

RS1: In a comparative approach, where does the EU (and its Member 
States) fit into the new technological geopolitical picture?

RS2: What are the main new media challenges (in technological, quality 
of information, economic, regulatory, communication, and consumption 
terms) ? and how the EU (and its Member States) has dealt with it?

RS3: What are the currents threats to democracy ? (are algorithms 
“dissolving” democracy?)

RS4: How the EU (and its Member States) will deal with the risks, 
uncertainties and challenges in the AI era?
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RS1: EU’s fourfold challenge in the new technological geopolitical
order:

1) Completing its Digital Single Market (“contradictions between techno-
nationalism and techno-globalism”, contrasting approaches between
Member States, asymmetry between “under-connected” and “hyper-
digitised” countries, etc) (Edgerton, 2007);

2) Attempts to develop its technological and digital sovereignty in
cutting-edge fields (AI, 5G, cybersecurity, robotics, semiconductors,
space); developing the regulatory and governance strategies in the field
and a specific niche trade policy;

3) Adapting its democratic model via digital democracy (quality of
information, civil participation, digital literacy, critical thinking);

4) Fostering a more appealing narrative and brand image and using it to
convey the EU’s fundamental values and freedoms. (New) media have a
major cross-cutting role to play in tackling these four challenges.
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Average scores across all dimensions for I-DESI 2015 to 2018 
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Source: Digital Economy Society Index  2021, European Commission
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Source: Startup Genome, The Global 
Startup Ecosystem Report 2020. 

* 7 of the most valuable unicorn in
the world are based in the US and
3 in China.
* Amazon, valued at EUR 1.4
trillion, ranks first.
* The most valuable EU unicorn
Adyen has a valuation of EUR
52.3 billion (located in
Amsterdam), followed by Klarna
and Spotify (both based in
Stockholm).
* Out of the 12 most valuable EU
unicorns 5 are located in
Germany, 4 in Sweden, 2 in the
Netherlands and 1 in Denmark.
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“The challenges are not just
commercial, but touch the very heart
of the future of Europe as a political
unit mastering its own destiny “

(Fickers, A. & Griset, P.: 2019, p.377)



RS 2: Digital technologies led to unprecedented changes:

1) in the production, management and dissemination of information for 
society as a whole (information for professionals, politicians and citizens.) 

2) in the consumption of information:
• “new sources for young people” (social media, collaborative platforms, 

etc).

• the rise of intermediaries – “brokers of information that position 
themselves between producers and consumers while altering the flow 
of information. (intermediaries act as “gatekeepers”…).

3) in practices and uses (a new type of relationship between information/media 
and their audience). 

4) in the realm of information itself.
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Source: Facebook, Twitter, WhatsApp, 2020 



Information now finds itself within a transitional ecosystem in which
traditional and innovative media coexist and old concepts are co-opted to
deal with new challenges.

Traditional journalistic criteria (professional assessments, the market
and the audience, etc) are gradually giving way to what might be
referred to as “news values” – such as controversy, conflict, negativity,
proximity or elite people.

Traditional journalistic methods and principles (reliable factual
information that is cross-checked, impartiality, variety of sources, etc) are
replaced by algorithms (“black boxes”) which target users/citizens
individually. This makes it difficult to accurately assess their societal
influence.
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As algorithms take centre stage – in
the absence of any meaningful
ethical framework - information
has become horizontal and
fragmented.



‘ The proliferation of sources and the phenomena of fake news, “alternative facts”,
disinformation and misinformation are becoming increasingly prevalent in public
discourse, eroding the credibility of information and giving rise to scepticism, relativism
and even to a “pandemic of credulous thinking ‘.
(Thompson D.: 2008, p.1)

The Reuters Institute Digital News Report (2020) highlighted that in many EU countries,
the proportion of the population using social media as a news source ranged from
about 30 to 60%, and thus algorithms are becoming the dominant news source. These
algorithms filter, sort, personalise, recommend and classify news content by prioritising
data and opinions that corroborate existing preferences, while at the same time
excluding (filtering) other content classified as non-relevant for the use.

Media = at the intersection of democratic culture and technical progress.

Information is intrinsically linked with a deeply human need- the need for truth.
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Source: Thierry Vedel. The Idea of Electronic Democracy: Origins, Visions
and Questions: Origins, Visions and Questions. Parliamentary Affairs,
2006, 59 (2), pp.226 - 235. hal-01475858v2. Here pp.228.
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RS 4:
• “Declaration on

European Digital
Rights and Principles”
(2022)

• «Path to the Digital
Decade» – 2030
Policy Programme»
(2021)

• «Recovery and
Resilience Facility
each EU country”
(20%) (2021)

• International
Partnerships –
Quantum, 6G, use of
technology to fight
climate change and
environmental
challenges. (2021)
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Overview of EU joint and coordinated action against disinformation (2015–2019).
Source: https://ec.europa.eu/digital-single-market/en/tackling-online-disinformation.
Source: © European Union, 1995-2021.
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RS 4: At the international level, the EU is
currently working
* to assert its “tech sovereignty” and
maintain regulatory sovereignty in key
areas.

* to harmonise rules, standards and
policies within a multilateral framework
(UN, UNESCO, OECD, G7, G20, CoE).

* to find a solution for a number of
sensitive regulatory issues which have
emerged recently, all with the potential
to influence democracy (i.e. the market
size of social media, how to tax
intangible assets, personal data
management, the question of “ethical
algorithms”.
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Conclusion

Democracy in the EU (and in its Member States) depends on the existence of free 
and independent media. The emergence of a virtual media environment, with its 
arsenal of “fake news”, “alternative facts” and disinformation, is generating new risks 
and uncertainty for society, especially since it is deeply intertwined with the broader 
digital ecosystem, in which technologies and tactics will continue to evolve. 

The exposure of citizens to large-scale disinformation represents a major challenge.
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Conclusion

In the “post-truth era”, the EU aim to take the lead in raising public awareness about 
disinformation through several axes:

1) cooperation between platforms and public authorities, including mobilising
and coordinating fact-checkers. 

2) an incremental approach to regulation, combining self-regulation (including 
“citizen regulation”). 

3) a proactive media policy that encourages responsible behaviour in conveying 
information to end users and a more sustainable evolution of the online news 
market. 

4) a long-term strategy for digital education, media literacy and broad user 
empowerment. (leading role of academia).

………………………………………………………………………………………………….
“Post-truth” was selected by Oxford Dictionaries as its 2016 international word of the 
year, reflecting what it termed as a “highly-charged” political 12 months. It defines the 
concept as a situation in which people respond more to feelings and beliefs than to 
facts. Available from: https://languages.oup. com/word-of-the-year/2016/
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Stay connected with us! 

https://www.youtube.com/user/luxuni
https://www.twitter.com/uni_lu
https://www.linkedin.com/edu/university-of-luxembourg-14851
https://www.facebook.com/uni.lu
https://www.instagram.com/uni.lu
http://www.uni.lu/
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